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Farewell, Madi...

Please join me in celebrating just over a year of
working with Madi Goff as our Operations Manager.
Madi is leaving us because they been accepted to an
incredibly selective and prestigious MFA program for
actors. We are thrilled that they have pursued this
dream with the tenaciousness and enthusiasm with
which they have tackled every task at The Goodman
Center.

We will miss Madi a whole lot (pass the Kleenex) but
couldn’t be happier that they are continuing to tell
stories that change the world with their acting, writing,
and improv. Congratulations, Madi!

Feel the Facts
by Madi Goff

Stories connect us through shared experiences is a thing | used to say but had
little idea what | meant by it. For years, that was my platitude-like answer to the
question “why are you a storyteller?”. I've always felt an immense passion
behind telling stories, but for as long as | can remember, | couldn’t explain it. Not
knowing why really bothered me. | would spiral, hoping | was a storyteller for the
right reasons... that is, until | spent time working at The Goodman Center and
learning the difference between the impact of data and the impact of story.



Data gives us the facts.
Stories help us feel the facts.
And feeling is critical for
making change. Stories are
most effective when we honor
the characters’ emotional
state. Crafting stories with The
Goodman Center has taught
me that conveying the emotion
of your story is part of
capturing the truth. Without emotion, you’re not telling the whole story. (Please
scroll down to continue reading.)
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Feel the Facts (cont'd)

In the public sector, it is our job to honor the people who trust us with their story
by expressing how it feels to be in that story. Using emotion, we help our
audience feel and understand the impact of systemic barriers and injustice.
What if you could make the audience actually feel the impact of injustice? What
if their stomach knots and their shoulders rise in tension? And then at the
resolution, what if they sigh in relief? Or hold their breath in awe? Or tighten
their jaw in outrage?
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Of course, your audience may not feel the same exact emotions, nor will they
feel them to the same degree as your protagonist, but if you become skilled at
conveying emotion in your stories, your audience will feel something. If your
audience feels the impact of injustice, they’ll want to do something about it. Andy
Goodman always says “If you don’t feel, you don’t do,” or in other words
expressing emotion is directly connected to getting people to take action. Dare |
say, they are connected through a shared experience?

There it is, the same old “platitude-like” answer to why I do what | do. But now,
after having worked at The Goodman Center, | know what | mean: I'm a
storyteller because emotional stories invite empathy, and empathy transforms
the world.

About Us

This edition of free-range thinking was written and edited by Kirsten Farrell and Madi Goff. To read back
issues, download free publications, and to learn more about our work, please visit
www.thegoodmancenter.com.

To reach the Goodman Center directly, please call (323) 272-4737 or send an email to
kirsten@thegoodmancenter.com.

To subscribe to this newsletter, click here.
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